
 

 

 

 

 

 

 

 



 

 

 

 

Value Depicted Through Organisational Associations 

 

   

   

 

 

THE ORGANISATION 

• Culture/Values 

• People 

• Programs 

• Assets/Skills 

• Visibility 

 
ORGANISATIONAL ASSOCIATIONS 

• Environmentally sensitive • Concern for customers 

• Community orientation • Perceived value 

• Innovative • Presence/success  

• Local vs Global  

 

 

 
Value Proposition 

or Customer 

Relationship 

Credibility 

• Expert 

• Trustworthy 

• Liked 
 

Internal Culture 

• Clarity 

• Buy-in 
 


